BMSB IPM Working Group Meeting

November 30, 2016
AHS AREC, Winchester, VA IDM RUTGERS



Schedule

8:30 AM-9:00 AM - Opening Remarks, Pest Status and Map

9:00 AM -10:00 AM - Rearing Methods and Sentinel Egg Mass Surveys

10:00 AM - 12:20 PM - Research Presentations and Discussion
— Break at 10:25 am

12:20 PM -1:20 PM - Lunch, Multi-State Meeting

1:20 PM - 3:45 PM - Research Presentations and Discussion

— Break at 3:00 PM

3:45PM - 4:30 PM - New Projects

4:30 PM - 5:00 PM - Meeting Wrap-Up and Adjournment






BMSB IPM Working Group History

 Leskey and Hamilton submitted mini-grant application in
late 2009 (funded).

* First meeting held in June 2010.
» Second meeting held in November 2010.

 Funded continuously since 2010. Held two meetings per
year.

* This is our 14" meeting.



Objective 1. Continue to coordinate other Regional IPM Centers, the NIMSS BMSB Multi-

State Project and other affiliated groups to increase networking and reduce duplication of effort.
For this objective, we will utilize the Social Network Analysis Tool to measure strength of

collaborations, connections, and contacts within the BMSB IPM Working Group.

Objective 2. Identify and address needs of consumer and pest management professionals.

For this objective, we will use 1) use pre/post survey tools to measure knowledge gained
by our BMSB IPM Working Group membership regarding needs of consumer and pest
management professionals and 2) pre and post knowledge surveys to measure knowledge gained
and IPM practices implemented by pest management professionals through our targeted webinar
series.

Objective 3. Update priorities based on outputs generated from a number of extramural projects
and pest status in new regions.

For this objective, we will list all stakeholders consulted, generate priorities and provide a
description of how priorities were reached



Objective 2. Identify and address needs of

consumer and pest management
professionals




Presentations at June 2015 Meetings



BMSB Nuisance Pest Survey




Presenters for Webinar (3 speakers). Three 20-min
presentations with 10-min discussion periods following
each presentation.

Pre- and Post-Survey for participants.

Key messages we want to put forward.

Key audiences we want to target.



